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“It seems the days of the JumboTron are long gone…”

Kudos Continue for World’s Largest Video Display, the Mitsubishi Electric Diamond Vision at Cowboys Stadium
Four-sided, high-definition display draws accolades from wide range of media
CYPRESS, Calif. — September 23, 2009 — “It seems the days of the JumboTron are long gone, with Mitsubishi Electric Diamond Vision providing high-definition LED screens in stadia and public places across the US. In New York, Mitsubishi has provided the highest-definition scoreboard in the world for the new Yankees baseball stadium as well as Clear Channel’s new signs in Times Square.”

“Cowboys Screen is a Sign of the Times,” Financial Times TechBlog (UK), Sep. 21, 2009
Mitsubishi Electric’s latest entry in the Guinness World Records book, its revolutionary Diamond Vision® video boards at Cowboys Stadium, is drawing accolades from beyond the sports pages, as travel, entertainment and financial media from around the world have covered its debut.

“The overwhelming video screens create a first for any American sporting venue: The cheaper seats are the better seats. Fans in the nose-bleeders may pity the poor wretches down below, who paid hundreds of dollars more for seats that, in several locales, leave them craning their necks. [Y]ou find your eye instinctively straying to the crystal-sharp projections of light and color instead of the play on the field. After a while, the mesmerizing mirage on the boards had to be consciously resisted: ‘I will watch the next play live, really, I will.’”

Dallas Cowboys Stadium's Big Play, Los Angeles Times, Sep. 20, 2009

“…a mammoth, four-sided, Cleopatra's barge of video screens stretching 160 ft. in length. For many fans, especially the ones in the nosebleed seats, what they see on that screen will be their experience of the game.
Inside the New Dallas Cowboys Stadium, Time, Sep. 28, 2009
“The video display at the new Cowboys Stadium makes the 103-inch consumer HDTV behemoths look like cell phone screens by comparison.”
TV Technology, May 22, 2009
The world’s first four-sided, center-hung, high-definition video display in a stadium consists of four Diamond Vision® LED video screens, with the two main sideline displays measuring 72 feet high by 160 feet wide, and two Diamond Vision® end-zone displays measuring 29 feet high by 51 feet wide. Weighing 600 tons, the screens are suspended 90 feet directly over the center of the playing surface and stretch from nearly one 20-yard line to the other. With a total viewing area of 11,393 square-feet, the Diamond Vision® display is equal to 3,268 52-inch televisions, and has 10,584,064 LED lights.
Mitsubishi Electric has now been recognized by Guinness World Records four times for its accomplishments, and the Cowboys’ board is the third Diamond Vision® screen to be honored by Guinness. In March 2005, GWR recognized the Diamond Vision® LED display at Turner Field in Atlanta as the World’s Largest High-Definition Television Screen, and in September 2005 the Mitsubishi Electric video board at the Japan Racing Association Tokyo Racecourse was certified as the World’s Largest Television Display. In 1993, Mitsubishi Electric was recognized for designing and installing the world’s fastest elevator — capable of traveling 750 meters per minute (approximately 28 miles per hour) — at the Landmark Tower in Yokohama, Japan. 

About Diamond Vision®
Mitsubishi Electric, the Official Large Outdoor Video Display Provider of the PGA TOUR, was the first company to introduce large-scale video display boards for the 1980 Major League Baseball All-Star game at Dodger Stadium. Since then, Mitsubishi Electric has been recognized as the leader in visually stunning displays for sports facilities, advertising, entertainment and communications. Other installations include the first-of-its-kind high-definition display at Yankee Stadium; the first 32:9 ratio HD scoreboard at AT&T Park in San Francisco; Times Square’s first HD display at MTV studios; traffic-stopping marquees at Bally’s and Caesars Palace in Las Vegas; a massive 11-screen display at Times Square in New York City; and the largest indoor HD screen in North America, the 34- x 110-foot screen at the Colosseum in Las Vegas. 

Diamond Vision Systems is a division of Mitsubishi Electric Power Products Inc. of Warrendale, Penn. For more information visit www.MitsubishiElectric-USA.com.  
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